
Web si t e si z e s

N e w s l e t t e r  s i z e s

300 x 250

468 x 60

Research shows a mix of print and digital advertising best engages readers. Print offers high trust and memory building 
tangibility that offsets digital fatigue, while digital reinforces the message and keeps the brand top-of-mind.

Pr in t  si z e s

160 
X 

600 

LEADERBOARD AD

BANNER

MOBILE  
AD SIZE MEDIUM 

SQUARE

SKYSCRAPER ▶

FULL PAGE
Trim size:  

8.125” x 10.875”

Safety margin:  
0.125" inside trim line

Bleed size: 
8.375” x 11.125”  

(0.125" outside trim size)

2/3  
VERTICAL
4.625” x 10”

BIZ 
DIRECTORY

3.4 x 2" 

Website sponsorships are sold by the month and include three sizes 
that rotate in each position and a URL link of your choice.

Learn about ad specifications  
on our website:  

nwindianabusiness.com/qnqk

Newsletters ads can be targeted by the week to promote events, sales or articles 
and linked to the URL of your choice. Ads are randomly rotated every week 

1/3  
SQUARE

4.625” x 4.875”

1/2 ISLAND
4.625” x 7.5”

1/4 HORIZ
4.625” x 3.75”

1/2 HORIZONTAL
7” x 4.875”

SIZES THAT FIT YOUR MESSAGE

728 X 90

320 x 50

EMAIL PRINT ART WORK BY THE 2ND FRIDAY THE MONTH BEFORE PUBLICATION

EMAIL DIGITAL ART WORK BY 
WEBSITES: THE 15TH OF THE MONTH BEFORE PUBLICATION
NEWSLET TER: A WEEK BEFORE PUBLICATION

“Your ideal customers aren’t just in one place — they’re flipping through (a magazine), scrolling social media and browsing online.  
That’s why the smartest marketing strategies don’t choose between print and digital — they use both.“ 

— Caroline Perrott , Stroll
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